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SPELL GOESON TOUR TO “MAKE MINE MISSISSIPPI” ;
HATTIESBURG FOOD COMPANY ISFIRST STOP

(HATTIESBURG) After announcing a new way to identify Mississippi
products at the State Capitol for Ag Day, Commissioner of Agriculture and
Commerce Dr. Lester Spell ison theroad thanking companies who have said “ M ake
MineMississippi,” and recruiting othersto the new program.

In Hattiesburg, Spell visited dry foods manufacturing firm Blendco and
thanked them for being one of thefirst in the stateto sign up for the“ Make Mine
Mississippi” program. “By placing thedistinctive‘MakeMineMississippi’ logo on
their products,” said Spell, “ Mississippi consumerswill be able to support products
made by their neighbors here at Blendco.”

Thelogo will appear on Blendco products such as marinades, hush puppy
mixes and theline of EZY-Time products. Blendco also makes seasonings for
potato chipsaswell asthe powdered form of the sportsdrink 10-K. “Wejoined,
first of all, because we are proud that our productsare madein Mississippi,” says
Charlie M cCaffrey, President of Blendco. “I think most Mississippians are proud of
thefact that our state produces a wide variety of products.”

M ore than 90 companies have signed on to the* Make Mine Mississippi”
program sofar. It costs nothing for a company to join, but the products haveto
meet certain requirements. They haveto be produced, processed or manufactured
in Mississippi or use at least 51% Mississippi materials. In return, the company
getsan identifiable logo they can place on their products and promotion through the
Market Development Division of MDAC.

Mississippi’sprogram issimilar to othersthat have been very successful in
states such asNorth Carolina and Louisiana. All signsindicate that Mississippi’s
will be just as successful. “ Theresponseto the program has been tremendous,” says
Dr. Spell. Charlie McCaffrey addsthat many Mississippians may be surprised at
the number of products produced here. “It will certanly increase awareness,” he
says. “Therearealot of people herein Hattiesburg who have been buying our
product for yearsand are not awarethat it’smade right down the street.”

(More)



Requirements For ProductsIn The“ Make Mine Mississippi” Program

Thefirm using the service mark must be registered with the M arket
Development Division of the Mississippi Department of Agriculture and
Commerce (MDAC).

The service mark may be placed or used for advertising only on products
that areat least 51% produced, processed or manufactured in Mississippi.

The service mark must be used in itsentirety, with no deviation from graphic
standards as provided.

The service mark may beincorporated into packaging or labeling of a
product, all promotional materials used in advertising, point-of-purchase
displaysand in the form of a pressure sensitive sticker.

M DAC guarantees product origin only.

The service mark may be promoted in any color.

Violation of the above specifications may result in suspension of theright to

use the Make Mine Mississippi logo.

Results From Other States With Similar Programs

Georgia hasincreased sales of products marked with the Georgia. Alwaysin
Good Taste logo by 5%-10%. Georgia program includes 200 companies

70% of Tennesseeresidents surveyed said they would purchase a product with
the Pick Tennessee Productslogo aslong as price and quality were smilar

North Carolina’s Goodness Grows in North Carolina program has 700
producer/processors and 350 retailers participating

Louisiana licenses 432 companiesto useits Certified CAJUN and/or CERTIFIED
A product of Louisiana logos
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